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What is Business?


Who is it for?


What will I study?




The course is made up of:


AS

Unit 1: Creating A Marketing Proposal
Unit 2: Recruitment In The Workplace

Unit 3: Understanding The Business Environment

A2

Unit 4: Strategic Decision Making
Unit 5: Business Plan for the Entrepreneur

Unit 6: Promotion in Action
How will I be assessed?

See Mrs. Stoddart for further details.
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Applied A level Business Studies offers you the opportunity to investigate how real businesses actually operate.





It allows you to study real businesses in their real working environment and apply your knowledge of the theory to real situations either through producing portfolios on specific organisations or through case studies in exam situations.











Every single one of us will end up working in a business of some description, be it in the public sector (say the NHS) or in a private business (such as Tesco). Some of you may even set up your own business.





With this in mind Business as a subject fits in with all other option choices and can support progress towards any future career.





You don’t even need to have studied Business at GCSE in order to be able to begin this subject at post-16.  Applied A-level Business really is for everyone!








You will learn about all the different functions that happen within all business situations. This will include:


























4 of the 6 units will involve you producing a portfolio of evidence showing how you have investigated a particular business scenario in relation to that topic area. These will be assessed by your subject tutor as you progress through the unit.





The remaining 2 units are examined and will be set around a specific case study that covers the subject areas you have been studying.





Each unit has an equal weighting towards your final grade so you can watch your final grade build as you complete each unit.











Strategic Decision Making





Business Planning





Promotion





Marketing





Recruitment





The Business Environment





Market Research


Price


Product


Place


Promotion


Packaging














Planning, Strategy & Decision-making 


Financial Planning 


HR Planning


Marketing Planning 


Contingency/crisis planning 











Ownership


Stakeholders


Ethics


Budgets











Selecting Candidates


Interview & selection


Induction & Motivation


Recruitment & the Law 











Job analysis


Job Description/Person Specifications


Advertising vacancies


Application process








Sources of Finance


External Influences


Record Keeping 











Business Idea & Product Development


Market Research


Production Planning


HR Planning


Financing the Project











Promotional Media


Market Research


Developing Promotional Strategy


Evaluate of Strategy
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Unit 1





Creating a Marketing Proposal





Portfolio








Unit 2





Recruitment In The Workplace





Portfolio








Unit 3





Understanding Business Environment


Exam
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Unit 9





Strategic Decision Making





Exam








Unit 10





Business Plan








Portfolio








Unit 13





Promotion In Action








Portfolio
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